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EXHIBITION OVERVIEW

eSS E ANHARBFT
Guiding Units Shenzhen Municipal People' s Government
ImREARIKRIT

Department of Agriculture and Rural Affairs of Guangdong Province

LHEREL ANBHZEEEERER
Organizers Shenzhen Administration For Market Regulation

RNBESE

Commerce Bureau of Shenzhen Municipality

RN S FHRHAIMERRD

Rural Revitalization and Cooperation and Exchange Bureau of Shenzhen Municipality

ARNHRREE

China Council for the Promotion of International Trade Shenzhen Municipal Committee

E b)Y Sivd TEZERAIS
Hosts China Green Food Association
LERN=IES L RS

National Rural Industry Integration and Development Alliance

thonEadi AR RERRDERQE
Co-organizers Shenzhen Agricultural Power Group Co., Ltd

RYNTRRFREFHRES

Shenzhen Union of Grain and Vegetable Distribution Enterprises

ARk b s

Shenzhen Agricultural Industry Leading Enterprise Association

FRIPEAL A EEEEREREFAGRAT
Undertaker Shenzhen Huajuchen International Exhibition Group Co., Ltd
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Exhibition Scale
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Exhibitors

2400
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EXHIBITION AREAS

RKEREEM YR BX

The Greater Bay Area Gourmet and Shenzhen Quality Food

1y

AR~ mEX

Quality Agricultural Products

i

RE EHRKF=REX

Meat & Aquatic Products

-0

BREKX

Alcoholic Beverages

®

BARIEREEX

Modern Agriculture

EfrkEReRX

International, Hong Kong, Macao and Taiwan Food

:o‘o

HRRNBREX

Snack Foods

&

kIR RX

Prepared Dishes

RmRAFmEX

Beverages & Dairy Products

=]

BEmIVERX

Food Industry
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43 Government groups Assist rural revitalization

_
[m | m

HER

i

i

Exhibition products are from 33 provincial-level administrative regions and 427 districts.
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36 Countries and Regions
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VISITOR ANALYSIS

BRERMARFmITIER
FalBLY, FEHE, BB REL

Focusing on professional buyers in the food and agricultural product industry.
Special invitation, precise docking, efficient commercial transformation.

mlemamsain 259, 011,

Banm = % m37xRa2m 34 rannexen 163,882 nammem:

WFA has 259,011 pre-registrations. Attracting 163,882 visitors
from 34 provinces and regions across the country!

m E XA R

ANALYSIS OF DOMESTIC VISITORS

34 rugenx 301 1w

34 provincial-level administrative regions, 301 cities

E AT AR BT+ A KR

Top 10 sources of domestic visitors

T~7R2 Guangdong

LR Beijing

R Hunan
FERFRTTEX Hong Kong
IR BAX Guangxi
ST Jiangxi

3§ Shanghai

AL Hubei

LZR¥ Shandong

AL Zhejiang
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PROFESSIONAL VISITOR INDUSTRY TYPES

&

|

0,
Restaurants 38.26%
Retail/Supermarket
Import and Export Traders

ZEH/MAH/RIED

0,
Distributors/Wholesalers/Agents _ 10.76%
Stieocll D
Government/School Procurement .
et - oo
E-commerce/New Retail 6.64%

fEneaT N o
Food Manufacturing/Processing 5.68%
BEAARSS 3.25%

Food Services

R
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POSITIONS OF PROFESSIONAL VISITORS

10.39%

FENRE/ERPITE 20.81%
Corporator/President/CEO -
SR /R HESER

Purchasing/Supply Chain Buyers

16.08%
Fmif R

R&D
18.79%

BEE/RIBEE
General Manager/Deputy
General Manager

16.68%
EEK

Chairman

17.25%
[EEEIR

Store Owner
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VISIT PURPOSE

32% THEmH 5% 7% 13% 17% 26% 32%
Understanding the market

26% X

Procurement

PR

17% SHEfFl=

Seeking cooperation opportunities

13% E[ZE

Intention to participate in exhibitions

7%  #tx

Wholesale

5% st
Agency

m WRAR BB HY ™

INTEREST PRODUCTS

SRER IORNSELER

Snacks, candies, chocolates, and baked 18.15%
B m. Rt R R iR 15.30%

Food semi-finished products,
ingredients and raw materials

RiiR TR

Fruits, vegetables, and dried fruits 13.87%
IH AR ESR

Dairy products and eggs 11.91%

ARG ERM

Cooked and Convenient Foods 10.77%

HEEPE

Fresh meat

bl 7/ NS S S
Fresh aquatic products
and semi-finished products

gl ES

Pickled meat 5.00%

R R

Canned food

4.58%

RRR

0
Frozen food 4.46%
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BUSINESS MATCHING

1

PRSEEERER, FEHERWE

Explore the needs of exhibitors and accurately connect with buyers

MHENTASFEATFENRIIFHENEIER, B REIREE N R T W REEERBL, S MBISLI=HEN

HTERIE, BB SRERASEN .

A series of business matching activities with diverse forms were held on site. In order to accurately and efficiently meet the needs of
both exhibitors and buyers, and help exhibitors improve efficiency, implemented pre exhibition visits and targeted invitations from

professional buyers.

RNFE LSRR, B AR mT T, ERBLE LREE

Deepeninto industrial distribution centers, specialized markets for food
and agricultural products, and invite targeted professional buyers .

38 MR @A TS 38 Wholesale markets

20 MEEE I 20 Professional food markets

10 MNRYISERHE 10 Food Streets

30 KEME 30 Business associations

meanEnel 6345,

x425292.1581{2=

Over 163 matchmaking, signed amount of 29.2158 billion RMB.

FRERFFHENES

Government Promotion Events

B RMEHA T

Closed Door Meeting of Professional Purchaser

TERMIER
Special Procurement Meeting

2ETOPREEMITEAS

Top Private Domain Matching Events

THEFEESD

Community Group Buying Events
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EXHIBITOR FEEDBACK

1

1 o BRI T M7 e B AIBRIE D, WEFA V= mBIEILF thiskid %, LbIITEIRIM R EF
—PT.SHIMEI MANOR INDONESIA $5& 255K 4

We have organized a free on-site tasting event this time, and more and more repeat customers have purchased our
products, which is even better than we expected.

—— Mr. Zhang, Sales Director of PT.SHIMEI MANOR INDONESIA

2.19’)1@‘@% AXEBFIRET —MRTER IRSFNERET S, #—FRA T XEBHNRENSZ
EMEREE.RINT FHEEEN R AR, BRI T XEXTIW N HmE R REE .
—iBEXETRUKRNG
This expo provides an important platform for Wenchang chicken industry to show itself, exchange and cooperation, and
further improves the brand awareness and reputation of Wenchang chicken. It has realized the precise docking of
production and marketing, and effectively expanded the market, showing the market potential and development vitality of

Wenchang chicken industry.

—— Agriculture and Rural Bureau of Wenchang City, Hainan Province

3 o EEX D ERNS S RYNEASRIHRR, HshR PRI RES(F HERR. yedh Tl "85,
RERL 8.

— & RE

Each county shall coordinate and exchange with Shenzhen entrepreneurs to promote deep cooperation and joint develop-
ment between enterprises in Shenzhen and Linyi. Contribute to the city's industrial development.

— Linyi Government Group

4.%@%3’%1‘5*&5&%E, HAEARRBYIRIRIRIAR S 435, BEREIEHLI807, MHN
ERFIE6.27 . RINTAFEE R E X OEIRAB MGG HEMES57R, AL 1143~ @, fitik
A TERI61 R AL A RIGEFFEMITIE S FR35K, BEAELSERFFARLSA.

—E5AEEH

Three major sectors under theCHUNGUYUAN GRAIN GROUP participated in the exhibition, among which 43 companies have
reached cooperation in the Chunguyuan logistics sector, with an intended signing amount of about 800,000 yuan and an
on-site cash transaction volume of 62,000 yuan. Shenzhen Dachanwan Consumer Assistance Center Co., Ltd. added 57 new
suppliers on site, adding a total of 1143 new products, and reached a total of 61 cooperative partners. The research base of
Beitian Farm has added 35 new partners and intends to sign 18 cooperative researchers

—— CHUNGUYUAN GRAIN GROUP
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EXHIBITOR FEEDBACK

g;iiiﬁ%ﬁ%&ﬂ%%ﬁﬁ?, FEBPTRENFIXRE, REESHAXMRES, KRN LUMF~H

—ERAHRRERAH

The effect of this exhibition was very good. We are very grateful to the Municipal Agriculture Commission and Qianjiang
District Agriculture Commission. We hope to organize more similar exhibitions to promote our company and good products

— Chongging Shengeng Food Co., Ltd

6 o FAVARFIXIEE T 2002 KA A, WIHMRRIF, AESIDHIRMI.
—IERAIE KRG ERERAT

We have negotiated and connected with over 200 dealers, and the on-site effect was very good. The organizing committee
was very successful.

— DA BEINONG GROUP.

7.%‘EQT@%J:?%I‘]W%TééiﬁﬁlOO%?a, SRR AFEFFIN— TSR~ Mm% AT, 4
S8R, T KaERmA.

—INE @
We have connected with over 100 distributors at this year's expo, and the exhibition effect was very good. Next year, we need
to plan our exhibition products, designs, activities, etc. carefully, continue to participate in exhibitions, and expand our

brand influence.

—— FOUR SEAS GROUP

8 o %%Aﬁﬁitki?s?, EBEFEMNRSERIFN—REL EWETRETUIR, #—F RS TS
R,

— T RERBRERRHBERLQR

The on-site crowd was too hot, it was the best exhibition | had participated in all year round. We have connected with many
professional buyers at the exhibition, and further cooperation is ongoing.

— Guangdong Huanong Wenshi Animal Husbandry Co., Ltd

9 «ABERERBMI, ASER, BRASEN., RRAKRS 5. TRASESR, MIRET R, TR1ES L

=i8!

RNHR=RERRDERAQT

This year's expo was a great success, with overwhelming popularity, and leaders at all levels attached greatimportance to it,
Shennong actively participates. Continue to participate in the next exhibition, establish brand image, and make an
appearance at the expo!

—— Shenzhen Agricultural Power Group Co., Ltd.
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BUYER FEEDBACK

1. FINNEEREZZ—OaIE. ST BRE. EERMNRS, O GI T RIERSHERA
55 AP BUHZ M E AR R B WE ] NARKNBZRHZ A, i, KK, H2
BEIULELI, I ABRARNRE, BFmBsAiiERE, SaRIFR. @8 J5N0ME, R
BRERNERRE XUBREDERHES,

FYTHKSTFRETHAS

I believe that this year's Food Expo is a high-level, distinctive, and effective event, fully reflecting the great advantages of
Shenzhen's connection to high-end commerce, a huge and prosperous consumer market, and the tremendous vitality of
the agricultural technology industry. My biggest personal feeling is that "the popularity is strong and the market is hot". In
the future, I hope that the Food Expo will be based globally, expand its exhibition scale and categories, better connect
various channels, and combine the advantages of Shenzhen's openness, inclusiveness, and vitality to extend the expo into
a food festival, cultural event, and even a city event.

—— Shenzhen Union of Grain and Vegetable Distribution Enterprises

2 o XRBERH] T BER USRI ¥ il m SoX NS RMEERIE N . SRS BN E
HIRHE, BSCRUIBDHR . KERNAREREE—E T, KRS EREIBNERETHE.

REEH

At this expo, we mainly focus on purchasing fresh meat, frozen meat, semi-finished products, and raw materials for this
pre-made dish. The number and quality of exhibitors are very satisfactory, and the resources from overseas, the surround-
ing areas of Shenzhen, and the Greater Bay Area have all been integrated together. | think this year's Food Expo was held
very successful.

—— Shenzhen Airlines Group

3 X—RENREFFEZEERLDEBERBYN, TERZRERAXMEREE, BRLOFAEL
WKL AR R REEE AL A OBE X—RSRIEE— LRI AL, &R THEIEELF
BERRRE . E AP, = RRAEE RN, NENRRENIFEH R,

—IIRELF

Our Shenzhen Standard Platform has procurement for all categories of food, mainly to ensure the safety of the public's
food. The food on the dining table, such as rice, noodles, grains and oils, vegetables, fruits and vegetables, as well as fresh,
meat, and seafood. The exhibitors this time are all from some major agricultural provinces, and they have brought very
good national and provincial leading enterprises. The product quality is quite good, and we are very satisfied with the
docking effect.

—— Shenzhen Standard Platform

4 o HINEXREE _ERNERIEMRIFE LT, 40 FKXIHEE T B 100K A LAYk L IniR EREI— M
1B E HHBIBE A IR DER L, HANAKBMIFE B, FEREX D RIFEF, IUAZR REGREE
DT HBIES SRR BIERBIERI R, RBER o

—BEFIEREE

Our product selection coordination effect at this exhibition was very good. 40 team leaders coordinated with over 100
enterprises, such as a village secretary in Chongging bringing local cured meat to our selection area. Our team leaders
were very interested and many felt that this product was very good and could sell well. Thank you very much for the
organizers providing the selection and coordination area. We have gained a lot from this event.

— Wangtuan Alliance

5 o BRARRET 2ER MRS E R SIEERE. I6TH, T8 RSB LR B AR Kk
m X ik, HAMRER L 7B MR~ RIS T IEBFHNE,

— RS E
This conference has gathered high-quality exhibitors from all over the country, including those from Chongging, Linyi, as
well as high-quality manufacturers from all over Hunan, to come to our team leader for product selection. Our channel

partners have also selected very high-quality products and achieved great value.

—— Zhongxin Retail
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FORUMS &ACTIVITIES

FERNEER, BS ERflRmar LERELR", UKS, 40181E, 28 8iths, FRURIEE 82
Rk FF R KRR BN TR RTNCIRER, IR 40 P E TI2G b £ 914, 2 5MEk L. BN R
BRARTNRRAR S SR ERFE GEII0RERNTRRR LA E R~ KBTI A 75
B, DENB, BEHR, AR GACIR WA GERE, AILREMRFREIEREBARZE,

WFA focus on the high-quality development of the food and agricultural product industry, with one conference and four
forums, to carry out a series of forum activities with the themes of agricultural power, smart agriculture, digital agriculture,
and future food. The forum was led by four academicians of the CAE Member, two foreign academicians, top domestic
agricultural and food research institutes, 13 experts and scholars from universities, and professionals from more than 30
leading domestic agricultural and food industry enterprises to share opportunities, build consensus, talk about develop-
ment, innovation, transformation, and the future, and discuss the high-quality development of food and agricultural
products industry.
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Opening Ceremony of the World Food and Agricultural ExpolShenzhen] 2023
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FORUMS &ACTIVITIES

¢ KEX (R BRMNRFR&EIEREBEARAR

Greater Bay Area (Shenzhen) High Quality Development Conference for Food and Agricultural Products Industry

@ KX CRIN BB AR ARt — “RAVRE” AAFR A
Greater Bay Area (Shenzhen) Forum on Technology Assisting Future Agricultural Industries - Frontier New Technologies
of “Agricultural Power”

¢ “BRBNHRRRR —HERESRAERELRINTS

“Technology Assisting Future Food” - Digital Intelligence Empowerment and High Quality Food Development Seminar

¢ BERUSEMFIVERELE

Smart Agriculture and Food Industry Development Forum

¢ FERIHEFULRESELE—"BFHNK SR BEZFaRELRE
China Agricultural Digitalization Development Summit Forum - “Digital New Era, Rural New Future” County Economy
High Quality Development
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I I NETN FORUMS & ACTIVITIES

2023 CEECHi4REl- £ /R
FRAR R IR TRk Ak ER CRUIZFE)

2023 THE 2nd CEEC BARISTA CHALLENGE/SHENZIIEN RACE

‘AR B4 —H B ENTEAFES 2 EEHRHE, GER T EFESEIL K5 T REPEKME
NEBASIDET, AR S IEFRARFAMAZENEVE. LE. FE TR K TELERZ R, TES
UMHER RS2 ETE. R EE UARNEITE.

The CEEC is the first city competition after the 10th anniversary summit of the ‘the Belt and Road’ initiative, which
coincides with a tribute to the 10th anniversary summit. It attracted 48 players from Chinese Mainland and Hong Kong,
many of whom won the national champion, runner up and runner up in the same field. Its judging level ranks among the
highest in the national competition, gathering multiple national champions, world champions, and authoritative judges in
the field of coffee competition.

s
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2023"BEM BE
EXEFRARAKINE

THE ZHILI CUP MASTERS OF PASTRY(2023)
THE GREATER BAY'S EIRST INTERNATIONAL PASTRY COMPETITION

EREBRATXREFENE. QIENE K TRARES, ]R3 TATULEFSE TR FRBER KRS
50, FREBEAIK, A5 LESMARTRFFIERENEITE,

As the most forward-looking and innovative high-level West Point event in the Guangdong Hong Kong Macao Greater Bay
Area, it has attracted about 400 participants to sign up for the competition. The judges all have experience in officiating

world famous brands, gathering world-class authoritative judges in the West Point sports event field in the Guangdong Hong
Kong Macao Greater Bay Area, Taiwan and Shanghai.

HAK HERAFTR S SINEERHA. R AN EERAESTEHT;
X R PEIRIE A SR EMBRGE REBUSITIAA BRI AT ELE;
BEEENEEERK SITTHAFURRIRRERERT;
BRENODEE K EREMRESINEERSHRE;

P EEH R BT R PECEM TR FHCEFRH RS AT RS EAFI MR ZREEBAENZTZ
HIfFtE R B EERR;

20154 E E Sttt AR REPABA K, 2018-2023 SR EE M IRITEFRZ RS EH 7RIS
PERRVER-EFE RTINS EETVERSEERHT;

AT RENEREEESNITER 2020 EERML R ZEAFHRLEET KM
ITREARARETF . ERRUREAFRZARKIMENR.
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MEDIA

gaemminne 2itas2{d

Total exposure 200 million

BRI ZRKD)

Multi line linkage of official media matrix

RETR2EAS

Focus on the mainstream and speak out comprehensively

TSR SRESHR
Deep mining of industry media

HIEIR 2 MAREE

Social media fermentation across the entire network

* 6 O o o

B RE

OFFICIAL MEDIA

BB, MK

Matrix coverage, precise reach

e sl

The total reading volume of
the official media matrix exceeds 600, 000

-----

@) rame

m@\wea

/ / Qaus
Bai'&'ﬁa / ) iQlyIgEas
-




FEAIRIE

SOCIAL MEDIA

wezm TOP10

Top 10 Weibo topics

T REME

Xiaohongshu Promotion

HERE 2mAR

Tiktok heat full fermentation
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MAINSTREAM MEDIA

¢ DEBRE TIRE

Authoritative media and industry media

¢ REEE SEES

In depth reporting, comprehensive focus

81000+x:ms, +mexeel 0005

Over 1000+reports, with a total exposure of over 10 million
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EFEERE, SRR

Matrix live streaming,

efficient exhibition browsing:

289005 ,xnz

Over 9 million views
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MAINSTREAM MEDIA

yu ﬂf}l’ @/mﬁiﬁ]

people.cn
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INDUSTRY MEDIA

wie, BB b SRgesn ORR, EIEED] NIESH

Foogp anmnan @ oa=gy S9EZE FOPALY iriag BRE

BEaids &) 22T Quumumn @+4n WREKE

news foodmate net hitpcghterr W www.onews.comen WS,

www, focd Maie.nat www 9928.TV
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SPECIAL ACKNOWLEDGE

& Elhe RYNBFERIZRERAE

Business Partner Shenzhen Feng nong Holdings Co., Ltd.

ARUTHES RHEm &R BRAR
Shenzhen State owned Duty Free Goods (Group) Co., Ltd.

FERARUBEABRAT
DA BEINONG GROUP.

ARYTHE SR (RH) BRAF
Shenzhen Yidian Technology (Group) Co., Ltd.

& SERE

Media Partners
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2024
LHEHARRRE
R (FY) B2

WORLD FOOD AND AGRICULTURAL EXPO (SHENZHEN)

AASF#%RA12B7-98
SEE YOU NEXT YEAR

=R O (EH)
Shenzhen Convention and Exhibition Center
(Futian)

HESH%Hotline:400-0820-8383
Rt Website:www.wfaexpo.com.cn
BEFEEmail:exhibit@chinahjc.com



